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Introduction

AI is transforming B2B marketing. But to unlock its full potential, you must know how to 
communicate effectively with these tools. That comes down to writing solid prompts. Prompt 
engineering works best with Large Language Models (LLMs) like ChatGPT, BARD, and Claude 
and tools built on top of these models. Follow this guide to set your team up for AI success:

Leverage the RACE Framework
Structure your prompts using the RACE framework.

AI Prompt Engineering for B2B 
Marketing: A Comprehensive Guide
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ROLE
Establish context by clearly 

defining the AI's role.

ACTION
Use clear imperative verbs 
to describe the task. 

CONTEXT
Provide any additional 
background information 
needed. 

EXECUTE
Include any formatting guidelines 
or output preferences.   
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SECTION DESCRIPTION INSTRUCTIONS EXAMPLE PRO TIPS

Role
Defines the AI's 
identity for the task.

Choose a role closely 
aligned with your 
B2B niche.

You are a seasoned 
B2B marketer 
specializing in cloud 
solutions.

Rotate roles 
occasionally to get 
diverse content 
perspectives.

Action

Tells AI what to do 
using imperative 
verbs.

Be specific to the 
B2B marketing task 
in hand.

Draft an email 
sequence for...

Always define the 
end goal of the 
action, e.g., "to 
nurture leads" or 
"to promote a new 
feature."

Context

Gives the AI 
background on the 
topic.

Add details and 
season with persona 
documents. The 
more you provide, 
the richer the 
outputs.

The target is IT 
decision-makers 
in mid-sized 
businesses. Consider 
the persona of 
"Tech-Savvy Tim", 
a CTO who values 
efficiency and 
security.

Periodically update 
persona documents 
to reflect any 
changes in target 
demographics.

Execute

Formatting and 
structure guidelines.

Mention both word 
count and content 
depth preference.

Ensure a 300-word 
content length 
with a hook, three 
benefits, and a CTA.

Consider the 
platform or medium 
where the content 
will be published to 
adjust formatting.
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B2B Prompt Best Practices

Guideline Instructions Example Pro Tips

Company Details Mention your company 
specifics.

Our company, CloudTech, 
offers state-of-the-art 

cloud infrastructure 
services.

Reiterate the company's 
unique value proposition 

to make content more 
compelling.

Seasoning with 
Content

Provide content that 
captures voice, tone, and 
company culture to guide 

the AI.

Review our company's 
about page, mission 

statement, and recent 
blog post "Future of Cloud 
Computing". This will help 

you capture our brand's 
voice. [link or copy]

Keep a repository of 
updated brand materials 

for quick referencing.

B2B Jargon Use industry-specific 
terminologies.

Incorporate terms like ROI, 
cloud scalability, uptime, 

etc.

Stay updated with industry 
trends. New jargon can 

emerge as sectors evolve.

Voice & Tone Decide how you want the 
AI to sound.

Keep the tone professional 
yet approachable.

Test multiple tones 
for different audience 

segments to see which 
resonates best.

Structuring Guide the AI on content 
flow.

Begin with a pain point, 
introduce our solution, 

highlight benefits, then call 
to action.

A/B test content structures 
to find the most effective 

flow.

Reference Materials Link to similar content you 
admire.

Refer to this CloudTech 
case study for insights.

Regularly audit external 
content to discover new 

styles and strategies.

Bias & Opinions Clearly indicate AI's stand 
on this.

Focus on empirical data; 
avoid favoritism or bias.

To increase credibility, 
always back up claims 
with data, especially in 

B2B content.
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3 •	 Role: “You are an AI in marketing 
expert specializing in B2B marketing.  
You have been writing about its 
impact on marketing for over a 
decade.”

•	 Action: “Compose a blog post about 
the influence and future of AI in B2B 
marketing.”

•	 Context: “Our company, Vende Digital, 
works exclusively with B2B companies 
to help them grow their businesses 
through ABM and Demand Generation 
leveraging our frameworks and 20+ 
years of experience. The readers are 
senior marketing managers and CMOs 
contemplating integrating AI into their 
marketing strategies.”

•	 Execute: “The blog should be around 
1500 words, introducing AI in B2B, its 
benefits, future trends, and a call to 
action directing them to explore our 
AI solutions. Include a mix of short 
paragraphs and subheads to make 
it easy to read/skim. Also include key 
takeaways, a featured Q&A snippet, 
targeted key phrase, title tag, and 
description tag.”

2
Gather all your materials, persona 
documents, recent content on AI, the 
company’s stand on AI, and notable trends 
in AI for B2B marketing.

1
Write a comprehensive blog post on 
the transformative effects of AI in B2B 
marketing.

OBJECTIVE

INITIAL PREPARATION

CRAFTING THE PROMPT 
USING THE RACE 

FRAMEWORK

Use Case/Example:
Using Prompt Engineering to Write a Blog on AI for B2B Marketers.
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4 •	 Company Details: “B2B Marketing 
leaders face the ongoing challenge 
of running go-to-market strategies 
that contribute to the company’s 
revenue growth. Vende Digital equips 
these leaders with a seasoned team 
focused on driving revenue through 
strategic digital initiatives. With 
Vende Digital, they gain a trusted ally 
in amplifying their digital presence, 
boosting awareness, traffic, lead 
generation, and pipeline, enhancing 
ROI, and solidifying marketing’s role in 
achieving business goals.”

•	 Seasoning with Content: “To get an 
idea of our brand voice and tone, refer 
to this blog article [link or copy].”

•	 B2B Jargon: “Ensure to use 
terminologies such as ‘predictive 
analytics’, ‘chatbots’, ‘lead scoring’, 
and ‘dynamic content’.”

•	 Voice & Tone: “Keep the tone 
authoritative but accessible. We want 
our readers to feel educated and 
inspired, not overwhelmed.”

•	 Structuring: “Lay out the pain points 
first, delve into the transformative 
benefits of AI, and conclude with 
its future implications. Each section 
should have relevant subheadings.”

•	 Reference Materials: “For in-depth 
insights on how AI is currently being 
leveraged, look at this case study from 
[link or copy].”

•	 Bias & Opinions: “Base the blog on 
facts and current trends. Use data 
to substantiate any claims about the 
benefits of AI in marketing.”

APPLYING B2B PROMPT 
BEST PRACTICES

B2B
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6
A comprehensive blog post that educates 
B2B marketers about the significance of AI 
and positions Vende Digital as a thought 
leader in the space.

5
After the AI produces the initial draft. If the 
content isn’t aligning with the objective, 
iterate on the prompt, perhaps narrowing 
down the focus or providing more specific 
examples.

REVIEW AND ITERATION

FINAL PRODUCT

By walking through this use case, teams can get a tangible sense of how to engineer their 
prompts, making the entire process of collaborating with AI more intuitive and effective.
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