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https://vendedigital.com/contact-us/
https://www.facebook.com/VendeSocial/
https://www.linkedin.com/company/vende-digital/
https://twitter.com/vendesocial
https://vendedigital.com/

Tips for Running LinkedIn Ads

Run “always-on” brand awareness ads
(i.e., posts) that deliver value in the feed.
A mix of video views, impressions, and
website visits.

Run traffic ads to landing pages vs. native
lead gen forms for content download.
These are great for retargeting audiences.

Run multiple posts in a single campaign
(at least 4). Budget at least $100/Day. This
seems to trigger the LI algorithm for best
performance.

Pulse infout new posts regularly—test
different creative and long/short from copy.

Write your ads like organic posts. Play with
emotion, and don’t get to caught up on
brand guidelines. You want them to catch
the attention of your audience. The less
they look like ads, the better.

Leverage the LinkedIn insight tag and
Custom Conversions. This will show how
your content performs even if the user
doesn’t engage with the ad but goes to your
site later.

Build audiences by targeting Function vs.
Title. Use as few selections as possible to
keep the cost down.
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WHY?
Guaranteed consumption of your content +
the Best value for ICP attention.

PRO TIP:
Call out the job title in the heading. Ex: CEO’s
Ultimate Guide to Kubernetes Optimization.

PRO TIP:
Shoot for a frequency of 3-4.

PRO TIP:

Don't pulse out anything until a post starts
to wain. So start with 4 posts and then keep
adding new content weekly but only pulse
out when it slows down.

PRO TIP:

Make sure your post makes sense even
if they look at your creative or read your
headline.

PRO TIP:

Monitor what companies are visiting your
website and add them back into your
“always on” campaign in Tip 1.

PRO TIP:

Also, upload target account lists, contacts
lists, and intent lists.
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